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It’s a busy time of year – but even Kris Kringle checks his work twice! Before returning 
coin or currency deposits to the vault, be sure to review this list of important DO’s and 
DON’Ts (and check it twice!) to mitigate delays and avoid missing credits.

Mak in ’  a  L i s t , Check in ’  i t  Tw ice

• Use a separate deposit ticket for coin.
• List the coin bag number(s) by 

denomination on your deposit ticket.
• List bag number separately on the 

Courier’s Log.
• List the envelope containing the white 

deposit ticket on the Courier’s Log 
with a value of “zero.”

• Use a separate deposit ticket for 
currency.

• List the denominations being returned 
on your deposit ticket.

• Seal the white deposit ticket in the 
smaller pouch of the currency bag.

• Don’t use abbreviations! Instead, be 
sure to always list your credit union’s 
full name and full address along with 
your unique location number on each 
coin bag.

• Don’t include the colored deposit 
ticket copies in the bag! Instead, be 
sure to always keep them for your 
records.

• Don’t use abbreviations! Instead, be 
sure to always list your credit union’s 
full name and full address along with 
your unique location number on each 
currency bag.

• Don’t include the colored deposit 
ticket copies in the bag! Instead, be 
sure to always keep them for your 
records. 
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Co in  Depos i t s Cur rency  Depos i t s

Everybody in the 
industry is vying for 
your attention, so 
Alloya has decided it’s 
time to think creatively 
to deliver online 
education that stands 
out in a crowd. That’s 
why we are rolling 
out our new virtual 
education series this 
January.

Link with Alloya on 
January 14 to hear 
from Mark Sievewright 
and Guillermo Kopp 
— the first of many 
Link speakers to hit 
your screen in 2021. 
Register now:  
www.alloyacorp.org/link-
technology-reigns

L ink  w i th  
A l l oya



A Toast to the Do-Gooders!

Expanding Same Day ACH

A new rule will take effect on March 19, 2021 to 
expand access to Same Day ACH processing!

On Friday, March 19, a third 
processing window will be 
implemented to give you and your 
members an additional two hours 
of Same Day ACH availability. Credit 
unions will now have until 2:30 pm 
CT to submit files to Alloya for same day settlement.

The addition of the third settlement window will also 
create an additional ACH Receipt file distribution. Any 
same day items in the file will need to be posted to 
member accounts by the end of the processing day. Alloya 
anticipates the file distribution and settlement will be 
available by 5:00 pm CT.

According to Nacha, the two-hour extension of Same Day 
ACH processing is intended to expand access to same 
day settlement while minimizing impacts on financial 
institutions’ end-of-day operations and the reopening of 
the next banking day.

More information will be provided on the posting and 
settlement requirements in the weeks ahead. If you 
have any immediate questions, please contact us at 
AskanAAP@alloyacorp.org. 

The 2021 Credit Union Executive Leadership 
Symposium is slated for September 8-10 at the 
Venetian-Palazzo Resort, Hotel & Casino in Las Vegas, 
NV. Pre-registration is well underway and if you 
haven’t already, there’s still time to pre-register and 
win big before you even touch down.

Take a gamble and sign up now! All who pre-register 
by December 31, 2020 will have a chance to win 
a complimentary event registration with hotel 
accommodations (value of $1,500) to the 2021 
Symposium! The raffle winner will be notified by 
January 15, 2021. No payment required to pre-register 
and cancellation is free on or before July 31, 2021.

Visit www.alloyacorp.org/symposium2021. 

Fee l ing  Lucky?
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Oh, yes! There’s more. Keep your glasses raised for the Do-Gooders on the next page.. . 

The holiday season is often a pivotal time of year for small businesses, as consumers spend billions of dollars and stores 
see their profit margins leave the red and move into the black. This year, the holiday season has become crucial to survival 
for many small businesses who have struggled exceptionally in the wake of COVID-19. To help keep the hearts of New 
York’s Capital Region small businesses beating strong, Sunmark Credit Union in Latham, NY is encouraging their members 
and community to shop local.

On December 8, Sunmark launched its Hometown Holidays initiative, a program designed to give local businesses a boost 
when they need it most. The credit union’s website features a one-stop virtual mall highlighting local businesses and 
special offers for Hometown Holidays shoppers. Businesses will be continually added to the webpage through the duration 
of the program, ending December 24. You can find Sunmark’s Hometown Holidays virtual mall at www.sunmark.org/
sunmark-hometown-holidays-2020.

Additionally, as part of Hometown Holidays program, Sunmark revived its bankNOTES music series. “We created the 
bankNOTES music series to share positive, good vibes through music as well as support our musicians who also may be 
struggling by way of canceled performances at area venues this holiday season,” said Glen Stacey, Sunmark’s Social Media 
and Public Relations Specialist. Like the virtual mall, holiday music videos will be added to the bankNOTES webpage 
throughout the season, with new videos premiering on the Sunmark Credit Union Facebook page. Tune into Sunmark’s 
bankNOTES featured artists by visiting www.sunmark.org/connect/sunmark-360/sunmark-holiday-banknotes.  

Sunmark  CU in  La tham, NY
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In the wake of the two record-breaking 
wildfires in Colorado and Wyoming 
earlier this year, Blue Federal Credit 

Union in Cheyenne, WY is offering support to those 
impacted and in need. 

On July 31, 2020, the Pine Gulch Wildfire was ignited by a 
lightning strike in western Colorado. Over the following six 
weeks, the wildfire ravaged nearly 140,000 acres of land 
and became the largest wildfire in Colorado State history. 
Days after the fire became contained, a new blaze ignited 
in southeastern Wyoming: the Mullen Fire, which burned 
over 176,000 acres. Collectively, the Pine Gulch and Mullen 
fires claimed 43 lives, burned nearly 500 square miles of 
land, and destroyed dozens of homes and other structures. 

In partnership with the American Red Cross of Colorado 
and Wyoming, Blue FCU and Blue Foundation are matching 
all donations up to $200,000, dollar for dollar, to help 
victims of the fires who need assistance. Each contribution 
not only helps with the victims’ immediate needs like food 
and shelter, but also puts people on the road to recovery 
and guides communities as they navigate the changes the 
fires have brought. To date, over $22,000 have been raised.

Visit www.bluefoundation.blue to learn more and 
contribute.

Pub l i c  Ser v ice  CU  
in  For t  Wayne, IN

COVID-19 has brought many helpers to the forefront, including two non-profits in Northern Colorado: The Action Center in 
Lakewood and the House of Neighborly Service (HNS) in Loveland. 

The Action Center and HNS have similar missions: to compassionately assist and advocate for those in the community 
experiencing hardship by offering help, resources and hope. According to the Action Center’s website, the non-profit 
provides nearly 600,000 meals each year and helps over 20,000 people. In the year of COVID, the annual averages of both 
organizations are sure to see an uptick. They have been offering free groceries, rent and utility assistance, a clothing bank, 
prescription and gas vouchers, and other aid. 

But even the helpers need help sometimes. While both HNS and the Action Center are powerfully carrying out the 
“people helping people” philosophy, they are in need of support to sustain their efforts – and Foothills Credit Union is 
stepping up to do just that. During the month of December, walk into Foothills’ Loveland or Lakewood branches and you’ll 
find large festive tote bags where their members can leave non-perishable food and pantry donations. In a statement, 
Matthew Logan, Chief Marketing Officer at Foothills, said the credit union selected these two organizations because, “they 
are both locally operated non-profit organizations that specifically help the local Lakewood and Loveland communities and 
we chose them because they are directly helping our local neighborhoods.”

To learn more about the Action Center, visit theactioncenter.org. To learn more about HNS, visit www.honservice.org.

Footh i l l s  CU in  Lakewood, CO

“When I was a boy and I would see scary things in the news, my mother would 
say to me, ‘Look for the helpers. You will always find people who are helping.’”  

– America’s Favorite Neighbor, Mister Fred Rogers

As part of Project Giveback, Public Service 
Credit Union in Fort Wayne, IN distributed 

a survey to their members with four questions about what 
they are wishing for this holiday season.

The team at Public Service was astonished by the level 
of need in the 170 responses. Especially humbling, many 
respondents placed the needs of relatives ahead of their 
own: “A bed for my son with a disability… a refrigerator 
for my 90-year-old aunt… a car so my daughter can get 
to work, since we are sharing one right now… pajamas 
and socks for my 15 grandkids… windows for my house… 
winter boots for our children… ”

Project Giveback’s mission: to make these holiday wishes 
come true – and Public Service has budgeted $20,000 to 
make it happen.  

“It is heartbreaking yet inspiring for us knowing that we 
are going to do our best to bring a smile to each of their 
faces, maybe a sigh of relief, tears of joy, and hopefully 
ease some stress and tension – if only for one day,” said 
Carolyn Mikesell, President-CEO of Public Service. To date, 
Public Service has purchased $13,000 worth of items from 
their members’ wishlists, with another $5,000+ to go!

Blue  FCU in  Cheyenne, WY


